
I live in the Baltimore/Washington corridor and am just within reach
of the broadcast signal of WRNR 103.1 broadcasting out of Annapolis.
Listening to this station has been a joy for me for the last 8 or so
years that they have been broadcasting, because they offer an
eclectic mix of music spun in a richly-flavored local idiom that I
immediately identify as Chesapeake Bay - Annapolis. I feel like I
can walk up and talk to the DJs and appreciate their connection
to their community.
    With the pending rule changes by the FCC regarding media
ownership I fear that clearly localized stations like 'RNR will be
swept away, trampled upon or assimilated by hungry-yet-never-
satisfied media conglomerates. If corporate business in this day and
age (and media is, of course, BIG business) operates on the
principle that cutting costs is essential to maintaining a healthy
profit margin, then it strikes me as folly to imagine that some
conglomerate would preserve the distinctive voice of 'RNR or another
station of its outlook and practice when doing so would require the
expenditure of sums of money that will be demonstrated on company
charts and graphs to be inefficient and inimical to the company's
bottom line. Why pay monies to local DJs when programming can be done
nationally and distributed via broadcast towers with only minimal
staffing, a couple of engineers and a secretary? The Washington Post
has reported on a local manifestation of this problem, Infinity
broadcasting, I believe, which owns several stations in the area, all
of which spit out bland, homogenized pablum. If you want to hear
107.3 (Washington) north of Baltimore and the signal is a bit weak,
dial over to 106.5 and you will feel that you haven't yet penetrated
beyond the capital beltway (except for ads) (these two stations are
owned by the same corporation).
   Don't further relax rules on media ownership. It'd be quite ironic
if America's cultural life becomes as dank and dreary as the
totalitarian society envisioned by Orwell through the concentration
of media in a few select hands.


